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Concept & design.
Commissioned by Central
Saint Martins in conjunction
with the V&A.
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CENTRAL SAINT MARTINS
BA TEXTILES 2010

Graduate catalogue
London, 2010

_96pp
_Soft back cover
_Perfect bound

Concept & design.
Commissioned by Central
Saint Martins BA Textiles.

Central Sant Martins | BA (Honours) Textile Design | 2010

TN T [T NVEAVE [ IAINTT

DDIRT | TAMNE AVIE | FRIIT

PN T [ VWWEAVE | IRINIT

— The BA [Honours| Textile Design offers a highly creative en-
vir murturing dl 1o b ‘Taxible ialists’,
who have the attitudes and skills to embrace the opportunities
presanted by a constantly changing textile design field,

Congratulations 1o the year's Textile Design graduates who have
mada a peolific jremay throughout thedr time at Central Saint Martins:
sehieving outstanding craative and techrical skills as well bacoming
eanfidem and highty commtted professionals

Ergay what you have achieved and ba praud of your week | wish you
the best of luck for the coming years, whan you will undaubtodly
angage successiully m shaping the many facets of texile design,

Anna Marr

Course Direcior
B (Hondurs) Taxtile Datagn

DDIKT | AAIEAV/E | FAIT

Central Samt Martins | BA (Honours) Textile Design | 2010

carys briggs@ive com | Carys Stewart Briggs | «4410)7753 412 052

FCOMNT [ VWEAVE [ IRINTT
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Brutalism for Interiors — Toxtlos explanng the angular forms af
the South Bank's Brutalst architoctune as wall 05 the toxtures and
changng colours of its concreta

OOIRIT | TANC AVIE | FRIET

FOINT | VWERVE | RINTT

Aged surfaces — | looked a1 my surroundings ta find tha baauty of
agud suraces in the form of old buildings. streots, walls, nature and
£9 on, | explorad the textures and shapes created through features
ke rust, peeling pant, fragility and colow blecking. Thase detads
haves bean mosrporated into my knits for a renge of fabrics suited 1o
Womangwaoarn

CIDIRIT | SAIC AYVIC | FRITET

jer-chantc@hotrmail com | Jennifer Chan | 4807737 003 508




GRAND OPERA HOUSE Les Noces De

: : WOLFGANG AMADEUS MOZART
Les Noces De Figaro | oo

Geneva y Switzerland ‘Avecle participation de TOrchestre e la Suisse Romande
Jan 2009
WOLFGANG AMADEUS MOZART

o
_Production poster . . .
“Poster layout variations Mise en scéne - Hytner Nicholas

Avec le participation de I'Orchestre de la Suisse Romande

12/16.01 ..,
18.01 09 14h 30

Pitched in collaboration with
Vickyh agency for the new
visual identity. Concept and
design of logotype, printed
promotional material (season
and production posters),
creation of guidelines for
imagary usage and house
stationary suite.

12/16.01 .15
18001 09 21h 30

Avec le'soutien de la Fondation Hans Wilsdorf

Partenaires de projets - Fondation Valeria Rossi di
Montelera; Fondation Ferrier Lullin, BNP Paribas (Suisse) et
Crédit Agricole Indosuez (Suisse)

Partenaires de saison - Credit Suisse Private Banking, MCI
Group, Generali Assurances et Swisscom Enterprise Solutions

Grand Théatre
de Geneve

b

Les Nocéé De

WOLFGANG AMADEUS MOZART

Figaro | i e

Grand Théatre 12/16.01 Ny | TEmSmmmms G‘ G
de Genéve 18.01 09

Gramd Thidtre
v grisevepernc] | . , - de Genive

www.geneveopera.ch | Le Grand Théatre de Genéve , 11 Boulevard du Théatre, 1211 Genéve 11




GRAND OPERA HOUSE

Identity
Geneva, Switzerland

Jan 2009

_Season poster (back/front)
_Folded mail-out

Pitched in collaboration with
Vickyh agency for the new
visual identity. Concept and
design of logotype, printed
promotional material (season
and production posters),
creation of guidelines for
imagary usage and house
stationary suite.

| OPERA |

7/30.10 08

Der Freischiitz | CARL MARIA von WEBER
Direction musicale - John Nelson
Mise en scéne - Olivier Py

14.10/6.11 08

La Damnation De Faust | HECTOR BERLIOZ
Direction musicale - John Nelson
Mise en scéne - Olivier Py

1/18.12 08

Les Contes d’Hoffmann | JACQUES BACH
Direction musicale - Patrick Davin
Mise en scéne - Olivier Py

7/30.10 08

Der Freischiitz | CARL MARIA von WEBER
Direction musicale - John Nelson
Mise en scéne - Olivier Py

14.10/6.11 08

La Damnation De Faust | HECTOR BERLIOZ
Direction musicale - John Nelson
Mise en scéne - Olivier Py

1/18.12 08

Les Contes d’Hoffmann | JACQUES BACH
Direction musicale - Patrick Davin
Mise en scéne - Olivier Py

7/30.10 08

Der Freischiitz | CARL MARIA von WEBER
Direction musicale - John Nelson
Mise en scéne - Olivier Py

| DANSE |

14.10/6.11 08

La Damnation De Faust | HECTOR BERLIOZ
Direction musicale - John Nelson
Mise en scéne - Olivier Py

1/18.12 08

Les Contes d’Hoffmann | JACQUES BACH
Direction musicale - Patrick Davin
Mise en scéne - Olivier Py
7/30.10 08

Der Freischiitz | CARL MARIA von WEBER
Direction musicale - John Nelson
Mise en scéne - Olivier Py
14.10/6.11 08

La Damnation De Faust | HECTOR BERIIO
Direction musicale - John Nelso
Mise en scéne - Olivier Py
1/18.12 08

Les Contes d’Hoffmann | JA q‘é 8 BACH
Direction musica Bayin
Mise en scéne - /OXvief P
7/30.10 ://

Der Freischiitz | CARL) 'l"r, WWEB
Direction musicale’ /9 e
Mise en scéne - Olivie

| RECITAL & CONCERT |

14.10/6.11 08

La Damnation De Faust | HECTOR
Direction musicale - John
Mise en scéne - Olivier

1/18.12 08
Les Contes d’Hoffman

Direction musk

Mise en scéne’

7/30
Der Freischi




PERFECT NOW

Fashion Photography Book
London, Feb 2009

_21 x25cm

_192 pp

_Hard back cover
_Section sewn binding

Art direction, design and
print production.
Commissioned by fashion
journalist, Oliver Arlt.

CONTRIBUTERS .-—:- ____ e ——— e oy

CONFIDENCE - IF NOT NECESSARILY

IN THEMSELVES BUT AT LEAST IN
SOMETHING THEY DO. AMBITION OF
SORTS IS ATTRACTIVE EVEN IF IT'S ONLY
TO PLAY WELL AT A SUNDAY FOOTBALL
MATCH IN THE PARK RATHER THAN THE
WISH TO RUN A COUNTRY.

COZETTE
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PERFECT NOW

Fashion Photography Book
London, Feb 2009

_21 x25cm

_192 pp

_Hard back cover
_Section sewn binding

Art direction, design and
print production.
Commissioned by fashion
journalist, Oliver Arlt.

INTRODUCTION
BY OLIVER ARLT

BY HARLEY WEIR

furym bseon woeking on i
i wou e g Im
yaur hands for mare than
slx mipnthe, but, o b hon-
ot = and | hops | do ot
sound too blund - | hai
bwen workdng on it for the
past Tew years. To some ex
tand thir book ks “ma’, sven if
| mm nod the ana baing pho
tographed, or the ane Laking
the phciures. For the ideas
and all the work, all the con
trilsitions and wisusls would
ot have baen possibls if
iy life had net changed

i weary 1t il & cougls of
ymare ago, Thoagh lashion
sl was abwioys o big part of my life, o was lashion
photography and feehson maegaiines thal raally opaned
iy eyaa abaul e in gamaral - Tar tha st time. |
sanleamid 1hnt fashann photography nol snly mekes (he
weoarld wn Livas In more Do it furtharmong shows
ang v thae warld itgell = the waorld as it really i
al pan spacifie mamand in lima, Getfing to know the
work of fashion phomgrophers such as Ryan McGinley,
Wollgang Tiimans, Corinna Day and Man Goddin (|
could mame many mom ) nat onby stemulated me with a
hunger for sesthsdi
renlise thad | da not want only 10 soe images, | abso, snd
probabily most importantly of all, want o work with im
apes. To touch them, physically and amotionally.

style amd vision, it also made mo

S0 it wos & lopical conclusion 10 work on an Busirated
book, to put images topether, to producs somathing
wihich people anjoy looking &t The next logical step
wing fo make o photographic monograph on young

Alihowgh things huve changsd in soc
s i (nshion (or vice versa), it b st moeby woman
who sro being |ooked ot Mon sno the ones who g
and v, woman are the objects. Deriving from
patriprchnal culfural struciuns it is to soms oxont sill
mastly undersiood ihal IF s women who appsar in
ordar to satisfy the gaze of men. ‘Man act, woman
appoar |s Barger's famaus formulation or description
af ths siuation that ewsts botwosn man end wWwoman
{Barmard, 2002.p. 118} Of counss thés has changoed over
the post 20 years, espacially in the fashlon Industry,
Thanks to pholographars such as Herb Ritts and Bruce
Wabaor, mako photography has becorma a broad fiald in
the indfustry, Before the 1580s there were no real defini
ticng of male Easkicn photography. Yet in society it was
widely undarstbod how and what B man should ba.
Dlissi [er 1t 0w Excimnd hinmoerolie imagne af Rins
and Webar and the risa of reaw Inshion magarinogs such
&% Arena and The Face, man became objects in fashion
Faor the first lima men wire alio locked ot and dafmed
clogurmanied and shown, Balors thi 19808 “tha narm 6
tnahlon phoography hnd bean to connmas masculindy

in exclusively hatarcsanl ieems” (Jobling, 1999, p. 144)

“Te1 i 1580 and anrly 1960s, this s of wihet e
krspiam nm thi s Mow Maons wos ovorpwhers.., Coring, ery
Ing. commtic-buying,... the naked torsa of Kew Man was
0 o found in Cabvin Klain [Etemityl, Austin Rood Gy
Flannel), snd Yves Saint Louent {Kounes), poefums ads,..
on the cover of Motharcsme catnlogues. Mogasines such
as GO Arena, For Him and The Face, were published to
caber spucifically for e sell-conscious New Man.., [Flor
shis man, thi mirr s pechags moms emportant than this
ather persan” (Barnsnd, 20002, g, 145]

Photographens lika Hodl SEmane and changing ide
als in faghion like haroén chic redefined man and




IS THE MIND A MUSCLE?
Core publication

MA Central Saint Martins
London, 2008

_29.7 x 36.7 cm

_161 pp

_Hard back cover
_Section sewn binding

Book exploring a series
of investigations into the
functions of memory,
specifically in relation to
the face.

Seal 111]

FACIAL PROPORTIONS

Throughout the three type-patterns, the size of indi-
vidual features may vary considerably; the forehead
may be high or low, broad or constricted; the nose
may be large or small, long or short; the mouth may
be wide or narrow. While size is not of much conse-
quence in the recognition of the overall facial frame.
or type, it is a most necessary consideration when
remembering and describing a face in detail within
one of the three type-groups. ° For instance, two S\ariation of the features size
Angular faces (while having a general type resem-
blance) will be unalike if the nose of one is a short
‘beak’ and the other a down-drooping ‘hook’, and

two Rounded faces will lack any apparent resem- tace proportions
blance if the chin of one is large and wide and the

other small and narrow. 7 Blueprint of the proy
Concerning size, it is helpful to have one set of normal face front-view
standards or face-measures by which to judge gives indications on the propor-
whether a feature is ‘large’ or “small’ (or ‘long” or ions of the features within the
‘short’) - that is, in relation to the area of the face it acial frame.

appears on. The face front-view divides naturally into
section, which form a blueprint of normal propor-
tions: the face would be divided in four equal parts,
which are from the top of the head to normal hairlin
hairline to brows; brows to the bottom of the nose;
bottom of the nose to the base of the chin. ” Such per-
fection in the facial balance gives us a gauge, which
helps us to describe the proportions of any face,
whatever its type or front-view framework. We know
from this gauge that, for instance, the space between
‘wide-apart’ eyes is greater than the width of one
eye; and that the space separating eyes, which are
‘close-together' is less than one eye’s width. What
we describe as a ‘large’ mouth measure more than
one-third of the facial width, and a ‘small’ mouth less
than a one-third. In four heads of the same overall
size, there can be a number of kinds of facial ‘non-
balance’. Obviously the greater the area occupied by
any one section, the smaller the area will be left to

Subjects face outline and features measurements:
Scale [1:1] - Unit: om

which,

vidua o e

Thatis 0 sy, your

proportions.

Vour paricularshae
your doopset

narow s,

e
House mightbe described as charming. o fulof
o

aharacter or ‘oldwor

and combinations from an infinite range of posibl

st of the ace-auting a5 5

whole,th

Aface can lackresemblanc to ancther whan only

foature s of a ciffrent

the aaration incontour o pos

Face outline length: 236 23 219 222 203 226 235 24 212 228
Face outline width: 35 132 139 134 128 145 132 137 132 151
Forehead length 515 548 543 572 557 642 56 54 587 587
Eyebrows widih 78 13 113 107 103 116 113 114 106 123
Space between eyebrows: 226 27 288 325 23 272 28 25 222 233
Eyes width: 31 303 283 3 272 3 3 33 286 29
Eyes openness: 117121 134 092 106 113 12 11 1 07
Space between eyes: 3 303 325 259 286 262 34 296 3 328
Nose Length: 61 62 617 579 554 58 614 58 508 613
Nose width: 392 34 314 307 303 4 353 307 376 44
Space between nose-mouth: 191 176 127 131 131 148 138 116 153 2
Mouth width: 466 494 48 505 427 533 512 509 513 63
Mouth thickness: 2 141 243 177 198 183 162 18 175 085
Chin length: 303 3 2756 3 307 378 328 307 328 476




IS THE MIND A MUSCLE?
Set of two books

MA Central Saint Martins
London, 2008

1. Recalling Features

_14 x20x 110 cm
_96 pp

_Soft back cover
_Section Sewn binding
_Fold-out book

2. Recalling Louise

_14 x20cm

_96 pp

_Hard back cover
_Section Sewn binding

Books documenting two
different experiments
about recalling faces.

The difficulty in recalling
relatives or friends lies in the

fact that we don’t know those
people through one image but
e iy et e o e vt gt vt through a whole lifetime of

you don't have any of the detail around here. It works in your

Basic system  favour or not because without seeing any detail it takes away p i ct u res i m p ri nted i n 0 u r m i n d .

things like age. It gives you the very basic shapes to go on.

EFyes  AP:[4h03'25"] Its funny because those first eyes you picked
were very much that shape number 1, but actually her eyes
Falshface vs EFIT  don't come down they go up, but actually that very first

BS: [4h04'08”] But it allows you to be more open.

AP: [4h04°20"] Which is why we don't like the new system

it'll end up looking to perfect. The least amount of detail you
see in some respect is better then you can actually interpret it
yourself as a person. The face shape is actually not that bad
when you take away the fact that her hair is covering a lot of
her face down the bottom. She’s looking down slightly there.

BS: [4h05'07"”] And it's hard because | know that when | was
Open mouth  taking the picture, | remember her mouth was open. And then
| said, “can you close your mouth”... But it's not really her.

Result  AP: [4h05'25"] But well done. | think you got a pretty good
likeness there.

Cognitive Interview of Benjamin held by DC Anne Parry.
EFIT of Louise Roy, one of Benjamin closest friend.
The Metropolitan Police, London, 15.03.2008.




IS THE MIND A MUSCLE?

MA Central Saint Martins
London, 2008

_Strip: 32 x 100 cm
_Portraits: 49 x 57.2 cm

Wall space during the
exhibition of the project.

_Journey of 4 peolpe trying
to recall the face of the
same person from memory.

_Antoine from memory by
Benjamin using Flashface.

_Louise from memory by
Benjamin with the help of
DC Anne Parry, Scotland
Yard, London.
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DIGITAL
6 ABOUT US
7 VICKYH DESTINATIONS

8 CLARIDGE'S, THE BERKELEY
& CONNAUGHT HOTELS

9 LANGHAM HOTEL LONDON



ABOUT US

Digital book
Geneva, Switzerland, 2008

_Flash
_40pp

Concept and design.
Commissioned by Vickyh
agency to represent the
origins, ethos and evolution
of the company.
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VICKYH DESTINATIONS

Branded content site
Geneva, Switzerland

_HTML micro site

Concept, design and build.

Commissioned by Vickyh
destinations for their
wedding service.
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NEWSLETTERS
for Claridge’s, The Berkeley
& Connaught Hotels

Seasonal Online Newsletters
London, 2009

Concept and design.
Commissioned by digital
agency LabelV.

Websites designed to reflect
the exclusive and luxurious
services and environment
of “The Claridge's’,

‘The Berkeley’ and “The

Connaught’. Hotels, which are

part of The Maybourne Hotel
Group, London.

London’s festive calendar >
Download POF >

sumt aex ke

the wjusces i which v spend

CHRISTMAS
AT THE BERKELEY

LN SR FENTIVE
SHAMI [ 5TV1E
T BERRILEY
CUREINTSLAS P ALY
INCLL P

sading
CoONMNAUGHT




THE LANGHAM LONDON

Branded content site
www.beautyawakens2009.com

London, 2008

_Consulted with
web-programmer to realise
Flash website.

_Short introduction video

Concept and design.
Commissioned by digital
agency LabelV. Website
designed to reflect the exclusive
and luxurious environment of
The Langham Hotel, London.

S
THE LANGHAM

i
London

i/
: //.-'x[’]’li_‘{ EVER AFTER

The Langham, London has been delighling her guesis with
enchanting encounters for over 140 years. Now she journeys
through an exciting transformation o re-capture her past
splendour. Early 2009 sees her awaken, her beauty reslored,
exuding a graceful and limeless elegance, blending a sense of
the pas! wilth the style of loday.

When you glimpse al her again you will be caplivaled by her
exciling new look. Once more she will charm and bewilch you
from the momanl you step inside her dazzling new Lobby and
elegant Palm Courl, Her luxurious and exquisitely appointed
guesl rooms will evoke a warm residential feel while she will
indulge you with her natural and engaging service, a finesse that
bears all the hallmarks of her renowned pasl,

She still loves to be the cenlre of attention and she will surprise
you with her deeply glamorous bar, Arlesian and new reslaurant

@
THE LANGHAM

e
London

o
THE LANGHAM

e
London

THE LANGHAM

.-|r||';|'|'

A
A "
__]EJI_.‘RNE.‘:’ 5 R
THROUGH AN e
EXCITING
TRANSFORMATION

BEGINS
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PORTFOLIO: PRINT / DIGITAL

13b Albion Drive
E8 4LX, London, UK

Email beno@benosan.ch
Mobile +447842 903 034
Website www.benosan.ch
Studio www.wedrawlines.com



